
 
 

 

Call for Proposal  

 

“Development of a promotion campaign of Professional Orientation master 

program”  

 

Project Unit:  RisiAlbania – Partner for Growth 

Project: “Making the Labour Market working for Young People” funded by Swiss Agency 

for Development and Cooperation 

Location: Tirana, Albania 

Estimated duration:  One year  

      

1. Background 

The RisiAlbania Project is funded by the Swiss Agency for Development and Cooperation 

(SDC) and implemented by a consortium consisting of HELVETAS Swiss Intercooperation 

and Partners Albania. The project has started its second phase on 1 November 2017. 

RisiAlbania was initiated in 2013. Phase one of the project ran from November 2013 to 

October 2017. In November 2017 the programme commenced with the implementation 

of Phase two, which will last four years (November 2017 to October 2021). The goal of 

RisiAlbania in Phase two is stimulating “additional employment for young women and 

men aged 15-29 years in a socially inclusive and sustainable way”. The goal will be 

achieved through intervention in three main areas: Private Sector, Labour Market 

Information and Services and Skills.  

 

An important focus of Risi is on strengthening the current delivery and introduction of 

new career guidance services and preparation of career advisors through career-

relevant education/training programs.   

 

RisiAlbania has partnered with the Faculty of Social Science (FSS) of the University of 

Tirana, to review the existing master program on “Professional Orientation”. The 

recently established partnership with University of Lausanne in Switzerland enables FSS 

to start the academic year 2019-2020 with a unique master program in Albania to 

prepare generations of career counsellors with solid skills on career counselling. The 



 
 

 

future graduates will support young people in making and implementing informed 

educational, occupational and career choices as per their interests, skills and labour 

market needs combined with contemporary research in career guidance area.  

In addition, through this partnership, the Faculty of Social Sciences will be transformed 

into a resource center which will develop various tools and instruments that support the 

work of career counsellors in Albania and strengthen the relation of the master program 

with labour market. 

 

The dissemination of information to students, parents, academic staff on the 

contemporary master program ‘Professional Orientation’ of Faculty of Social Sciences 

for the 2019-2020 academic year is crucial.  

 

For this purpose, RisiAlbania will support the Faculty of Social Sciences to organize an 

attractive promotion campaign of “Professional Orientation” Master program. 

 

2. Objective of this call  

RisiAlbania is inviting interested marketing companies to develop the concept of an 

attractive promotion campaign, for the design and production of the campaign tools that 

will help the Faculty of Social Science to promote Master program ‘Professional 

Orientation’ among the targeted audience: Students, Parents, Institutions providing career 

counselling, etc.  

 

The campaign aims to: 

• Promote the Master Program on Professional Orientation, offered by Faculty of Social 

Sciences, among students and their parents.  

• Raise awareness on the importance of preparation of CG professionals to offer quality 

career guidance services. 

• Raise awareness among parents on the importance of Career Guidance Services for 

professional orientation of the young generations. 

 

 

 

 

 

 



 
 

 

 

Target Audience:  

• Students  

• Parents 

• Institutions providing career counselling 

 

3. Tasks and deliverables 

The selected company is expected to develop the concept of an attractive promotion 

campaign and provide costs for the design and production of each communication tool 

proposed covering the length of the master course that will be launched in October 2019 

and will end with the graduation ceremony after the academic year.  

 

We rely on the creativity of the bidders’ companies; the proposals can include but not 

limited to: production of posters, video messages and success stories, infographs, leaflets, 

events and other communication means that will help the Faculty of Social Science to 

promote Master program ‘Career Orientation’ among the target audience. We strongly 

encourage creative proposals from the bidders’ companies.   

The selected company is expected to develop the concept of an attractive promotion 

campaign and provide costs for the design and production of each communication tool 

proposed considering three phases of the master programme: 1) Launch of the master 

program; 2) Towards Graduation; 3) Graduation ceremony and preparation for next 

application procedures. 

 

4. Timeframe: 1 (one) year   

5. Documents to be included in the submission of the proposals  

a) Promotion campaign concept  

b) Financial proposal: Please when applicable, provide a detailed cost 

breakdown for each deliverable and specify VAT value separately 

c) Portfolio/Curriculum Vitae of the organization and /or individual(s) proposed. 

 

6. Selection Process 



 
 

 

The proposals submitted to RisiAlbania will be evaluated and scored against the following 
criteria: 

Selection criteria 
 

Scores (100 total) 

Attractiveness of the proposed concept   30 

Experience and Qualifications of the Company  30 

Competitive financial offer 40 

 

Submission of the proposals: 
We expect the financial proposal to be submitted in English or Albanian (English preferred) in 
hard copy in closed and stamped envelope to the address given below, by 15th of August 2019, 
at 17.00 o’clock. Only proposals handed in within the indicated timeline will be considered. 
 
 
Address:  
RisiAlbania, 
Rr. Ismail Qemali, P.18, H.3, Ap.15, 
Tirana, Albania 
Tel.: +355 4 2248527 
 
If you have any questions related to the application, please feel free to contact us via e-mail at 
info@risialbania.al  

mailto:info@risialbania.al

